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If there are no other design elements, e.g. on presentations, all three elements are used together at the top or bottom right. 

The claim is always separated from this if it is the first thing to be seen on a communication medium, e.g. cover brochures, adverts in which the 
claim is also the headline, business cards, page 1 PowerPoint, etc. (see the following pages for details).

The word mark and figurative mark are always used together, the word mark is never 
used alone (see the following pages for details).

The figurative mark can be used on its own, as an illustrative element for 
backgrounds and to define categories (see following pages for details).

01 LOGO – FIGURATIVE MARK & WORD MARK & CLAIM

PARPi: New horizons for patients with advanced ovarian cancer 

Bringing evidence to patient care

Join our scientific symposium, organised and funded by pharma&, at the ESGO 2025 Congress

Agenda

Introduction Prof. B Monk 11:00–11:05

Navigating the landscape in 1L  
maintenance treatment Prof. T Herzog 11:05–11:20

How to select the best treatment for your 
patients: From science to clinical practice Prof. I McNeish 11:20–11:35

Therapeutic strategies for patients with  
ovarian cancer in advanced settings:  
An interactive discussion

Prof. D Lorusso & Prof. B Monk 11:35–11:50

Q&A and closing remarks Prof. B Monk 11:50–12:00

For healthcare professionals only. 
NPM-EUR-RUC-169-(13-02-2025)

Prof. Bradley Monk (Chair)
Florida Cancer Specialists &  
Research Institute,  
West-Palm Beach, FL, USA

Prof. Iain McNeish
Imperial College London,  
London, UK

Prof. Thomas Herzog
University of Cincinnati,         
OH, USA

Prof. Domenica Lorusso 
Humanitas Hospital San  
Pio X Humanitas University,  
Milan, Italy

21 February 2025
11:00am–12:00pm CET

Hall 3 
La Nuvola Convention Center 




